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Check it out — my first newsletter! It sure is fun 
putting together another publication. Just like 
the good old days back at Cake Magazine when 
I started making fonts... when I hung out with 
grunge rock bands... and when I met Heidi, my 
wife-and-business-manager-to-be.

Although Heidi and I are having a good time  
getting back to our roots of writing and de-

signing, I doubt this little PDF newsletter is going to land us any 
backstage passes or free drinks. But I hope it will open commu-
nication with our customers. I’ll do my best to keep you in tune 
with happenings in fonts, design, and Minneapolis. 

The most happening thing right now is my web site. I’ve teamed 
up with my old friends from Clockwork.net to get a fresh new 
look. The new design should make it easier to find fonts you’re 
looking for. We’re loading it up with lots of helpful content, too. 

The font you’re reading is Adrianna Extended. I’ve added more 
weights and improved the Demibolds. It’s a long and continuous 
work-in-progress. This PDF gives you a good idea of how all the 
different weights work together. Along with the improved Adri-
anna Extended Demibolds, I’ll be releasing the Adrianna Extended 
Lights and Ultralights in January. Then in February, you can ex-
pect the Adrianna Extended Regulars and Bolds. 

Don’t miss the great Icebreaker Sale! Now through the end of 
February, prices will drop with the temperature. Holy crap... it’s 
cold in Minneapoolis right now, so you should find some good 
deals at Chank.com. Gotta give props to Pat Broderick of 
Rotodesign.com for his work on the Icebreaker graphics. 

Check out the events section and you’ll see I’m travelling to 
the O.C. in March. Do you watch that show, The O.C.? I love 
to hate those tragic teenagers. Anyway, Heidi and I will be 
hanging out in Orange County and San Diego for a week, look-
ing forward to meeting some brilliant designers. If you know 
some smart and beautiful folks I should meet, send an email to 
friendlyfolks@chank.com. Maybe we can catch a game of golf? 

Have a lucky new year!

-Chank!

The Official             Newsletter — Rhymes with Cheddar!

the

A Message From the Chank
Designer Spotlight page 2

Events page 4

Sitings page 4

Online page 4

Fonts page 4

Press page 4

Tunes page 4

In This Issue

The type and design communi-

ties are uniting to raise funds for 

victims of the Southeast Asia 

Tsunami. The project, Font Aid III, 

was coordinated by the Society 

of Typographic Aficionados and 

Building Letters.

Chank and other designers were 

invited to contribute to a dingbat 

font of fleurons (aka printers’ 

flowers). This font will be available 

for sale at MyFonts.com, with all 

proceeds donated to Direct Re-

lief International. You’ll never feel 

better about a font purchase!

For more info, visit: 

www.typesociety.org/fontaid.html

Font Fundraiser



Spunk Design Machine
Giving up the plow for the big city life 

at a fancy pants agency, Fargo farm 

boy Jeff Johnson landed his first job 

out of college at Fallon in 1992. He 

worked his way through the ranks 

from intern to design director in six 

quick years, creating unforgettable 

brand campaigns for Diet Coke, Miller 

Time, and Fruitopia.

In 1998, Jeff got the guts to leave his 

high-paying gig at Fallon to start his 

own company called Spunk. Jeff’s 

little-design-machine-that-could 

continues to work with the big boys. 

You know those cool holographic Best Buy gift cards you got for Christmas? 

They were designed by Spunk. And that affordable red electric bike you’ve 

coveted at Target? Another genius Spunk creation. The new Chank razor blade 

logo is a Spunk original design as well. And Spunk takes on all kinds of quirky 

entrepreneurial clients. From lawyers who invented a new line of gourmet peanut 

butter to a family who delivers chocolate chip cookies hot out of the oven, Spunk 

helps turn clients’ big dreams into great successes. www.spunknation.com 

The best thing about Jeff is he’s the nicest guy you’ll ever meet. He greets 

everyone with a big bear hug (putting that farm-boy girth to good work) and 

sends his friends dozens of long-stemmed red roses. You’ll never meet another 

person like Jeff Johnson. He’s one of a kind, as you’ll learn from this interview. 

Designer Spotlight

What clients are keeping you busy?  Oh Golly. Our 

client list is pretty diversified these days. The cur-

rent and repeat Spunk offenders are:

Target Stores We’re making kids 

stuff.  

PB Loco Gourmet Peanut Butter 

New flavahs! (pictured left)

Share Save Spend A program for 

financial sanity.

General Mills “Spoonfuls of Stories” A program for 

giving free books to kids in need.

Poster Offensive Book A book of political poster 

shows Spunk coordinated last year. 
 

Tank Goodness Cookies Posters and new product 

work. (pictured right)

Jeff Johnson of Spunk

Spunk cranks out   
high-profile, award-winning work 

in a swanky Minneapolis design studio.
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Designer Spotlight (continued)

What project is your pride and joy? Talking Tools. 

When I croak, I hope that’s the work people re-

member. It’s a book of board games for at-risk 

kids that I authored and designed with my buddy 

Jim Anderson.

But I’ve got to be honest, Fruitopia always has a 

soft spot in my heart. I did that brand right out of 

school and it really shaped my world view.

Anything in the works you can tell us about? Yeah. 

We’re making a new Spunk book to showcase the 

new work. Also, there’s a new book of Halloween 

games that we’ve cooking up for awhile. That’s 

been long overdue for launching.

What’s your favorite Chank Font these days?  

Hmmmmmm... Adrianna. No wait. I gotta go back 

to my favorite... Yearling.

Who are your heroes? David Lance Goines, Charles 

and Ray Eames, Noam Chomsky, Howard Zinn, 

Teddy Roosevelt, Iggy Pop, Keith Haring, Buckmin-

ster Fuller, Vladimir Tatlin, Ghandi, Mother Jones, 

Bayard Ruspin, Henry Rollins, Paul Rand, Gene 

Rodenberry, Dalton Trumbo, Wes Anderson, Mark 

Mothersbaugh, Chank, Jesse Ventura, Paul Well-

stone, Floyd B. Olson, William Jennings Bryant, David 

Bowie. Oh Christ — that’s a dumb question. I’ll stop 

now.

How do you keep your ideas fresh? Listen to new, 

good music everyday. I like KEXP out of Seattle. 

Also, and probably more importantly, hire young 

people.

What’s the best lesson you learned from your 

mentors?  “Independence is more valuable than 

common sense.” That one came from my dad.

“The verb of design is more fun that the noun of 

design.” That one came from Kobe, the dude who 

first trained me.

Where do you turn for inspiration? Historically it’s 

always been film, political science, and Star Trek. 

But honestly, these days it’s my wife and kids.

What’s your work mantra? Make beautiful things.

Spunk Trend Pulse
What’s caught your attention in 

these pop culture arenas lately?  

Advertising Citi Bank cards identity theft ads.

Brand iPod

Beverage Pom

Fashion Mambo

Food Tank Goodness

Marketing Grover Norquist. Anyone in  

marketing needs to study this guy.

Music The Drive By Truckers, The Delays,  

Modest Mouse

Politics Howard Dean, Victor Yuschenko,  

Birac Obama, and best - Hugo Chavez

Travel China’s new MagLev Train. Finally my 

childhood dream of magnetic levitation.

TV Six Feet Under. I downloaded seasons 3 

and 4. It takes forever, but it’s worth it.

Web www.democracynow.org and  

www.radio4all.net is where I go to start the day.
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Jeff Johnson shows off the Voy electric 
bicycle that Spunk created for Target.



Events 
 

You never know when Chank 

might stop by your neck of  

the woods! 

The Orange County Ad Club has 

invited Chank to be the speaker 

for their annual joint event with 

the AIGA on March 8. 

Chank will give a guided tour of 

his portfolio, showing the signage 

of Florida and Minneapolis that 

has influenced his font work and 

evidence to justify his monikers 

of the “Junk Food Font King” and 

the “Travelling Font Salesman.” 

He’ll also address the hazards 

and rewards of running your 

own small design business and 

share tips for freeing your imagi-

nation. www.ocadclub.org

Sitings
It’s fun playing “I spy the Chank 

Font.” Here’s where we’ve found  

Chank Fonts recently...

Kraft Easy Mac coupons  

Hoosker Doo

Pizza Hut coupons 
Custom Chank Font

Hormel Ham “Today’s Flavor” 

campaign

Custom Chank Font

Office Max Rubberband Man 

“What’s Your Thing?” 

Wordy Diva

Cuties Clementines packages

Chumley

 

Online
 

Check out the new look at 

Chank.com. It’s more fun and 

easier to explore. 

Don’t miss out on the Chank.com 

Icebreaker Sale. Now through 

the end of February, prices will 

drop with the temperature. New 

deals on select fonts every week. 

Skate on over to Chank.com 

today!

Fonts
Watch for these new releases...

Free Fonts Fleur de Wee 

A dingbat font of French icons. 

Cool Fonts Adrianna Extended 

An ever-growing family of wide 

sans serif fonts, with releases in 

January and February.

Press
Chank’s in the news... oh boy!

HOW Magazine

Liquorstore is named one of the 

“20 Typefaces We Love” in 

HOW’s 20th Anniversary issue. 

Tunes
This music has been getting 

Chank into the groove lately. 

Brian Wilson 

Smile

The long-awaited sequel to 

the Beach Boys’ Pet Sounds is 

mostly satisfying. The second to 

last song is a clunker that brings 

the whole album down. Seems 

like it’s purpose is to make the 

next song, “Good Vibrations,” 

even better. 

Loretta Lynn

Van Lear Rose 

Pairing this classic Kentucky gal 

with the bluesy rock edge of 

Jack White (White Stripes) brings 

out songs as raw and genius as 

Johnny Cash’s collaborations with 

Rick Ruben. 

The Von Bondies 

Pawn Shoppe Heart

You’ve probably heard their hit 

“C’mon C’mon” in GM pick-up 

truck commercials. This Detroit 

band cops a quintessentially ear-

ly-’80s Detroit punk/new wave 

sound. And they are enemies of 

the White Stripes.

Modest Mouse

Good News for People  

Who Love Bad News

The Pixies + Home = cool enough 

for the kids on “The O. C.”

Jazz 88

KBEM 88.5 FM

You can listen online to our fa-

vorite radio station — a cool mix 

of good jazz, bluegrass, school 

news and traffic updates. They’re 

in danger of massive funding 

cuts, so if you can help, please 

donate. www.jazz88fm.com
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